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Online Course Overview
Bachelor of Science Organizational Leadership
14-19 month program: 48 semester hours

OL 3050 Orientation to Online Learning 3 semester hours

This course is an introduction to learning in the on-line environment. Topics include the learning management system,
library resources, and other support mechanisms within the program.

OL 1150 Business in a Changing World 3 semester hours

The course is an introduction to the business environment and overview of the functional areas of business including
management, marketing, accounting, finance, and information systems.

OL 3230 Organizational Theory 3 semester hours

The course is an investigation of the theoretical models of organization and how organizations can be structured
for maximum efficiency.

OL 3210 Principles of Managerial Accounting 3 semester hours

This course is an introduction to concepts in accounting from the manager's perspective. Topics include
cost-volume-profit analysis, costing and budgeting.

OL 3110 Principles of Management 3 semester hours

Survey course in the functional areas of management including leading, controlling, planning, and organizing in a global
environment.

OL 3220 Principles of Marketing 3 semester hours

Principles of Marketing introduce students to the 4 P's of marketing: product, price, promotion, and place, that combine
to form the marketing mix.

OL 3240 Business Statistics 3 semester hours

The course introduces the basic statistical concepts needed in the business environment. The emphasis is on the use of
statistical information.

OL 3250 Business Ethics 3 semester hours
Business ethics explores the philosophical foundations of ethical and unethical behavior.

OL 3360 Management Information Systems 3 semester hours
Management information systems explore the relationship between hardware, software, systems, and humans in the
organizational context.




OL 3370 Systems Approach to Organizational Change 3 semester hours
The course applies general systems theory to management decisions and organizational analysis in a changing
environment.

OL 4220 Managerial Economics 3 semester hours

The course is an introduction to economics from a managerial perspective.

OL 4240 Strategic Management 3 semester hours

The course examines the development and deployment of strategy as a critical factor in organizational success.

OL 3350 Leadership 3 semester hours

The course examines various theories of leader-ship as a managerial function on and from the perspective of personal
development.

OL 4250 Human Resource Management 3 semester hours

The course surveys the field of human resource management in its functional areas: staffing, compensation,
performance appraisal, and training. The course includes an introduction to equal employment law.

OL 4340 Consumer Behavior 3 semester hours
The course examines the behavior of consumers in terms of increasing sales.

OL 4700 Organizational Research Project (optional) 3 semester hours

This course is a continuation of MOD 337 and applies general systems theory to the analysis of a living organization.
(Students have the option to take the OPR class in Term 4 - or choose one (1) of the four (4) classes listed below)

MOD 4350 Sales & Sales Management 3 semester hours

The Sales & Sales Management course covers responsibilities and strategies associated with managing a sales force,
examines selling techniques from a variety of perspectives and focuses on the creation of entrepreneurial strategies
for sales force management. Gaining and understanding of selling in the contemporary business environment with a
strong focus on creating and communicating value for customers and managing the buyer-seller relationship
processing a key component of this course. Students engage in leadership and management techniques that
enhance the success of individual salespeople and of organizations.

MOD 4450 Crisis Management 3 semester hours

This course develops managerial skills in crisis avoidance, management, and recovery. Students learn how to
respond to situations creating danger to organizations, their employees, and the public.

MOD 4550 Business & Society 3 semester hours

The course considers the complex relationship between organizations and the society in which they function.

MOD 4800 Business Law 3 semester hours

Business Law is a senior level course designed to provide the adult learner with an understanding of the nature of law,

tort, contracts, the sale of goods, and the legal regulations of business competition. The law of ownership, forms of
business, organization, commercial paper, and secured transactions may also be topics of discussion.
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